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Charitable	Giving	2013	Report

‐ Online giving up 13.5 % 
‐ Represented 6.4% of all giving
‐ Concentrated in final months of year
‐ 17.5% of online gifts in December
‐ Spike with natural disasters



Online	Fundraising	as	Independent	Strategy

• Connect through compelling online experience

• Convey essence of unique value

• Motivate action through power of emotion

• Leverage today’s technology to capitalize on          
desire created to give
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Connect	Through	Compelling	Experience
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• Website impact on online and offline donations
• The 7‐second window
• The experience advantage of online video



Convey	Essence	of	Unique	Value
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• Essence Messaging℠
• Articulate the “why”
• Demonstrate impact



• No formula

• Genuine emotion from impact
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Motivate	Action	Through	Power	of	Emotion
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• Capitalize on impulse created to donate
 Strategically timed call‐to‐action
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Leveraging	Today’s	Technology



• Host on Newman & Newman server

– Automatic “if/then” coding for all platforms

– Saves bandwidth

– Prevents redirecting to potentially                 
inappropriate YouTube videos
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Leveraging	Today’s	Technology



• Capitalize on impulse created to donate
– Strategically timed call‐to‐action

• Challenge of multi‐platform technologies
• Analytics for measuring impact

– Dedicated donation page
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Leveraging	Today’s	Technology
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